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We initiate coverage of MailUp with a BUY rating and 3.2 — 3.4 Valuation Range.
MAIL is a young ltalian leading marketing technology group, focused on data-
driven marketing automation. The Co. offers: 1) a complete email delivery
solution and 2) mobile messaging activities. MailUp is active in 3 continents,
with more than 16,000 customers worldwide and with 400mn people interacting
with their products. Regarding its Killer Apps, MAIL has developed a cloud
computing platform, used by SMEs and large corporations, for email and SMS
marketing and communication campaigns. MAIL has also promoted advanced
automation, targeting and tracking tools.

The Co. is among the top three players in Italy for messaging technology and
one of the very few B2B players that targets both marketers and developers.
After establishing itself as a leading player in the domestic market, MailUp has
made 3 acquisitions (Italy, Spain, Denmark) in the past three years, diversifying
its revenue base geographically. International revenues now account for 30%
of total. MAIN FINANCIAL DATA:

MailUp revenues increased from >€6m in FY13 to >€21m in FY16 (both
organically and through acquisitions), +52% CAGR in the 3 years

Circa 40% of revenues comes from subscription-based services to corporates
FY16 EBITDA of 2.4m (3x growth vs. FY15), FY16 Net Income €0.8m

MailUp is cash positive (€1.9m 1H17 NFP). After the recent €6m capital
increase, we expect FY17E Net Cash, that will be used to finance acquisitions,
to be in the range of €8m

We expect MailUp to grow by 17% annually on revenues. EBITDA margin
should improve at 17% by 2022E. Net cash position should reach €23m by
2022E assuming no acquisitions

MAIL’s goals: to expand its solutions through acquisitions with a focus on
marketing automation and to enlarge geographically its business

Stock price is up 47%YTD and is now trading at 34x and 21x '18-’19 PE; ’17 FCF
yield is 2% based on our estimates. We initiate coverage with a BUY rating and
a DCF-based valuation range of € 3.2-3.4 per share. MailUp trades at a slight
discount compared to marketing technology companies on EV/Sales and
EV/Ebitda multiples.

Fidentiis Equities S.V., S.A. has entered into an agreement with the Company relating to the provision of investment services
which has been in effect over the previous 12 months or has given rise during the same period to the payment of compensation
or to the promise to get a compensation paid from the Company

S(a€|r$3 EB|(T€?nA) vs. Cons Net P(r€or:1i; EPS(oI(g; EPS(ne(vg vs.Cons  PIE) EV/EBITI?:)\ DPS(€) Yi[;ll\é
2016 22 2 n.a. 1 n.a. 0.06 n.a. n.a. n.a. 0.0 0.0%
2017 E 25 3 n.a. 1 n.a. 0.07 na. 344 15.2 0.0 0.0%
2018 E 30 4 n.a. 2 n.a. 0.12 na 207 11.2 0.0 0.0%
2019 E 35 5 n.a. 2 n.a. 0.16 na.  16.0 9.4 0.0  0.0%
2020 E 41 6 n.a. 3 n.a. 0.10 na. 257 n.a. 0.0  0.0%
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1. About MailUp

B MailUp is a young italian leader in the marketing technology sector,
headquartered in Cremona and Milan. The Co. is focused on data-driven
marketing automation and offers: 1) a complete email delivery solution
and 2) SMS messaging activities.

B The Co. is active in Europe, America and Asia (in particular in
Argentina, Denmark, Italy, Spain, US and Japan), with more than 16,000
customers worldwide and with 400mn people interacting with their
product. MAIL has developed a cloud computing platform used by
SMEs and large corporation for email and SMS marketing and
communication campaigns and also advanced automation, targeting
and tracking tools.

B The Co. is among the top three players in Italy for messaging
technology and one of the very few B2B players that targets both
marketers and developers. Stock price is up 47% YTD and is now
trading at 34x and 21x ’18-’19 PE; 17 FCF yield is 2% based on our
estimates. We initiate coverage with a BUY and a DCF based valuation
range of € 3.2-3.4 per share.

MailUp is one of the main international players in Europe in the marketing technology
sector. MAIL has increased its client base from 6,300 to 16,000 in only 3 years and we expect
the Co. to grow organically by 17% revenues CAGR’16-22E by expanding its market share in
Europe, Asia and USA.

The Co. offers a wide product-range, from entry-level to more customized products. MailUp’s
core services are email marketing and mobile messaging activities; other services are emalil
editing tools and consulting services.

MailUp went public in 2014 with the IPO on the AIM Italian Stock Exchange. The structure of
MailUp includes the spin-off MailUp Inc., MailUp Spa, and the 2015 acquired companies
Globase, Acumbamail and Agile Telecom active in digital and email marketing,

editing tools, mobile messaging, Inbound - outbound SMS management and MNP database
access (see Appendix).
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Figure 2: MailUp — Shareholders’ structure after capital increase
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The Co. has a product design unit based in Silicon Valley to stay closer and benefit from the
tech sector evolution trends.

After establishing itself as a leading player in the domestic market, MailUp has made 3
successful acquisitions (Italy, Spain, Denmark) in the past three years, diversifying its revenue
base geographically. International revenues now account for about 30% of total.

Last year MailUp has launched “Bee Free” in Silicon Valley, the latest evolution of the
company’s core product. Bee Free is growing at 10% m/m pace with >1.2k paying international
clients and >1m visitors over the last year.

More than 14b messages are sent each year through their platforms.

Figure 3: MailUp — Market Landscape
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2. Financials

\

MailUp revenues increased from >6m in FY13 to >€21m in FY16

(+129% FY16 vs. FY15) both organically and through

acquisitions

> Circa 40% of revenues come from subscription-based services
to corporates

> FY16 EBITDA of 2.4m (3x growth vs. FY15), FY16 Net Income
€0.8m (+908% FY16 vs 2015)

> MailUp is cash positive (€2m 1H17NFP)

We expect MailUp to increase its FY17 sales by 17%, FY17 EBITDA by 21%. We forecast
MailUp to generate €1.2m ’17 FCF, before dividend distribution. No Consensus is available.

MailUp has:

- the majority of its revenues recurring and paid in advance (as it sells mainly software
subscription and credits to send messages through the group tech platform)

- Noinsolvencies and it self-finances its growth through its own cash flow
- Debt is used only to finance M&A

- No traditional commercial network

Figure 4: MailUp - Income Statement

2016 2017E 2018E 2019E 2020E

Total Sales 21.6 25.3 29.6 34.7 40.6
Sales from Mail 8.5 10.0 11.6 13.6 15.9
Sales from SMS 11.3 13.2 15.5 18.1 21.0
Sales from BEE 0.2 0.2 0.2 0.2 0.3
Sales from Professional services 1.1 1.3 1.5 1.9 2.2
Other Rev. 0.6 0.6 0.8 0.9 1.0
Total Costs -19.2 -22.4 -25.5 -29.5 -34.2
EBITDA 2.4 2.9 4.1 51 6.4
EBITDA Margin (%) 11.2% 11.6% 14.0% 14.8% 15.7%
D&A 1.2 1.5 1.7 2.0 2.4
EBIT 1.2 1.4 2.4 3.1 4.0
EBIT Margin (%) 5.5% 5.7% 8.1% 8.9% 9.8%
Net financial charges -0.1 0.0 0.0 0.0 0.0
Associates & Others 0.0 0.0 0.0 0.0 0.0
Pre-tax income 1.1 1.4 2.4 3.1 4.0
Taxes -0.3 -0.4 -0.6 -0.8 -1.1
tax rate -28% -27% -27% -27% -27%
Minorities 0.0 0.0 0.0 0.0 0.0
Group Net income 0.8 1.1 1.7 2.3 2.9
Net Margin (%) 4% 4% 6% 7% 7%

Source: Fidentiis
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Figure 5: MailUp - Balance Sheet

2016 2017E 2018E 2019E 2020E
Fixed assets 15.0 15.5 16.3 17.0 17.6
Net working capital -7.9 7.7 10.6 14.1 18.9
Provisions & Pension Funds -1.0 -1.0 -1.0 -1.0 -1.0
Invested capital 6.1 22.2 25.9 30.1 35.5
Shareholders’ equity 7.0 14.0 15.8 18.0 20.9
Minorities 0.1 0.1 0.1 0.1 0.1
NFP -1.0 8.1 10.0 12.0 14.5
Invested capital 6.1 22.2 25.8 30.1 35.5
Source: Fidentiis
Figure 6: MailUp - Cash Flow Statement

2016 2017E 2018E 2019E 2020E
EBITDA 24 2.9 4.1 5.1 6.4
Cash taxes -0.3 -0.4 -0.6 -0.8 -1.1
Other 0 0 0 0 0
WC change -0.4 -15.7 -2.9 -3.5 -4.8
Operating cash flow 1.7 -13.1 0.6 0.8 0.5
net financial charges (cash) -0.1 0.0 0.0 0.0 0.0
Capex -2.2 -2.0 -2.5 -2.8 -3.0
Free cash flow -0.6 -15.1 -1.9 -2.0 -25
Acquisitions / Disposals 0.0 2.0 0.0 0.0 0.0
Dividends / Net equity 0.0 6.1 0.0 0.0 0.0
Change in NFP 0.6 7.1 1.9 2.0 2.5
Start NFP 1.0 8.1 10.0 12.0
End NFP 1.0 8.1 10.0 12.0 14.5

Source: Fidentiis
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Valuation

We use a DCF valuation to set our fair value for MailUp. We reckon that a DCF approach can
be geared too much on future achievements and too little on current fundamentals. However,
we believe that such approach can better reflect MailUp’s expansion stage and the
management’s track record at delivering continued profitable earnings growth, well above the
current marketing technology sector average.

MailUp trades at a slight discount compared to marketing technology companies on
EV/Sales and EV/EBITDA multiples. However, we believe that such valuation does not take
into account the company’s superior growth projections and profitability, as well as the rather
limited competition in this segment.

In the next 5 years we expect the company to have a double-digit revenues growth rate
17% Revenues CAGR ‘“16A- ‘21E and:

- EBITDA margin at 17% in FY2022E
- EBIT Margin at 12% in FY2022E
- Net Cash Position at €23m in FY2022E

On July 26™ MailUp, together with Fidentiis Equities, launched a capital increase worth
€6m, which is expected to be used for external expansion on marketing automation and
also enlarging the business geographically.

Figure 7: MailUp - Assumptions

Risk-free rate 4.00%
Cost of debt 5.00%
Equity premium 5.00%
Beta 1.00
Tax rate 27.0%
Leverage 33.0%
WACC 10.0%
WC change as % of sales 1.50%
long-term g 2.00%

Source: Fidentiis

Figure 8: MailUp - DCF Valuation

5-year DCF 8.0
Terminal value 38.3
EV 46.2
net debt 1.0
Minorities

Equity value 47.2
No. of shares 14.1
Treasury shares 0.0
Fair value per share 33
Current price 2.6
Upside / (Downside) 30.2%

Source: Fidentiis
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Peers

Figure 9: MailUp — Peers group
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Source: Company
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Appendix

Other group companies

MailUp has added to its business the product BEE and has incorporated:
- Acumbamail
- Globase
- Agile

Figure 10: MailUp organogram
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Source: Company

Figure 11: Agile Telecom — the messaging factory

ll.. Market Environment

Products
+ Highly segmented reference market, where small-sized + Inbound - Outbound SMS management
players compete among each other and also large TELCOs « MNP database access
playtheir role
+ Mobile marketing does not include SMS only, new .
technologies generally outpace a firm capability to keep N Business Model

running matching the industry necessities . .
« Effective and efficient SMS procurement strategy

. wie e + Offering best execution in SMS delivery to both end-users
Competitive Positioning and wholesalers

« Price-Leader in Italy (vs. Mobyt and Rdcom) " Highlyflexible and scalable platform

+ Top quality client base (e.g. high tech companies)

+ Competing globally with players such as CLX
Communications, Infobip, CLX, Linkmobility

Source: Company

Agile, specialized in A2P messaging, records a 70% revenues increase in 1H17

FIDENTIIS -7
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Figure 12: Acumbamail — the freemium player

-
I'.. Market Environment ST Products
+ Highly segmented reference market + Email marketing
« Market players attempt to get large customers number + Editing tools
by reaching as many unsophisticated customers as . Mabil .
possible obile messaging

Competitive Positioning N Business Model

» 100% in-bound marketing

+ Reference market: Price-conscious end users
+ Mostimportant local competitors: Mailrelay,
EmailManager, FromDoppler, E-Goi, Envialosimple

solutions
+ Freemium approach

+ Mostly subscription based (monthly fee)

« Lean, effective, scalable structure

+ High flexibility i.e. unbundling of email and mobile

Source: Company

Figure 13: Globase —the professional services competence centre

» Email marketing

* Mobile messaging
Competitive Positioning

) ) N Business Model
- Reference market: mid-large corporates requesting for more

than mere email marketing services i.e. professional services » Few clients, but large and well served
/ consultancy

+ Local competitors: Apsis, Mailplatform, Agillic.

« International competitors are: Salesforce (Marketing Cloud),
Oracle (Marketing Cloud), Adobe Campaign.

» Highly fidelized customer base
» Direct sales network

-
Market Environment A pooducts
llll W
+ Highly sophisticated and quality-oriented market * Proprietary digital marketing software platform
+ High barriers to entry + Consultancyin digital marketing/ marketing automation

Source: Company
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Figure 14: Bee — The email editor specialist

ll.. Market Environment

+ Cloud marketi.e. global by definition
- Two sides: professional end users (email designers, digital
agencies) and developers (SaaS applications)

. Competitive Positioning

« Addressingthe whole spectrum: free, paying, and developers
- Top quality client base (e.g. high tech companies)

« Global competitors: Taxiforemail, EDMDesigner, Litmus Email
Builder

-
L Products

LIl
« BEE Free, basic version for non-paying end users
= BEE Pro, top version for paying end users

« BEE Plugin designed for developer that want a full
integration of email editor with their systems (i.e. developers
connection)

N Business Model

« Internally developed and financed (ca. €750k seed capital)
= 100% inbound marketing (250.000 active users monthly)
* Full scalability

Source: Company

More details:

= |nvestment: €750k

= MRR: $50k monthly recurring revenue (August '17)

=  Steady growth: 10% monthly

Figure 15: MailUp — Specific growth strategies

Globase

« Financial restructuring finalization

sized companies

and stand alone ones

» Growth in Silicon Valley on premium brand
clients

agiletom om
= Maintain price-leading positioning
» Reference market extension to attract medium-  « Increase market share

«» Adding new tools and marketing solutions to
* Increase email marketing penetration customers

bee

« New functions and new solutions development  « Home market: push mobile messaging penetration

» Exploiting both intragroup growth opportunities -« Italy: start addressing low-end segment with
freemium approach

» Worldwide: add-on for BEE users

Source: Company
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MAIL-IT: Summarised P&L Account and key ratios

MAIL-IT: EV Valuations

€m 2016 2017E 2018E 2019E 2020E 2021E €m 2017E  2018E  2019E
Sales 21.6 25.3 29.6 34.7 40.6 47.4 + Mkt Cap 36 36 36
EBITDA 2.4 29 41 5.1 6.4 79  *NetDebt 81 100 120
Depreciation & Amort. 12 15 17 2.0 24 2g | lomcoreassets 0.0 0.0 0.0
EBIT +/- Other 0.0 0.0 0.0
1.2 1.4 2.4 3.1 4.0 5.1 —EV a4 46 48
Net Interest Cost -0.1 0.0 0.0 0.0 0.0 0.0 EV/Sales (x) 1.8 1.6 1.4
Associates 0.0 0.0 0.0 0.0 0.0 0.0 EV/EBITDA (x) 15.2 11.2 9.4
Impairment & Other 0.0 0.0 0.0 0.0 0.0 0.0 EVIEBIT (x) 30.9 19.4 15.6
PBT 11 1.4 2.4 31 40 5.1 EVIIC (x) 2.0 1.8 1.6
Taxes 0.3 0.4 -0.6 0.8 1.1 -1.4
Discontinued operations 0.0 0.0 0.0 0.0 0.0 0.0
Minorities 0.0 0.0 0.0 0.0 0.0 0.0
Net Profit 0.8 1.1 1.7 2.3 2.9 3.7 -
EPS 01 01 01 02 02 03 MAIL-IT: Share Information
Sales growth nm 17% 17% 17% 17% 17% Outstanding no. shares (m) 14.1
EBITDA growth nm 21% 41% 24% 24% 23y ~ MarketCap (€m) 36
. Avge daily volume (m sh, last 3 m 0.0
Net Profit growth nm 29% 66% 30% 28% 27% ge aaly ( )
EBITDA margin Free float % 32%
: g9 11% 12% 14% 15% 16% 17% Major shareholders
EBIT margin 5% 6% 8% 9% 10% 11% Management team 68%
Net Pr. Margin 4% 4% 6% 7% 7% 8% Free float 32%
Interest Cover (1) (x) 20.4 0.0 0.0 0.0 0.0 0.0
MAIL-IT: Summarised Balance Sheet and key ratios Management shares option scheme
% of Capital
€m 2016  2017E  2018E  2019E  2020E  2021E o or L-apita
- Nearest to vest
Fixed assets 15.0 15.5 16.3 17.0 17.6 18.0
Goodwill 10.4 10.4 10.4 10.4 10.4 10.4
Inventories 0.0 0.0 0.0 0.0 0.0 0.0
Trade Receivables 3.4 3.0 3.0 35 41 47
Cash + S/T Inv. + other 45 11.6 135 15.5 18.0 21.6
Total Assets 33.3 40.6 43.2 46.4 50.1 54.7
Sharehold. Equity 7.0 14.1 15.8 18.1 21.0 24.7
L-T Financial Debt 2.2 2.2 2.2 2.2 2.2 2.2
S-T Financial Debt -1.3 -1.3 -1.3 -1.3 -1.3 -1.3
Trade Payables 2.9 3.2 -4.0 5.0 5.8 -6.8
Provisions + Other 32.7 33.3 34.9 36.9 38.5 40.4
Total Liabilities 33.3 40.6 43.2 46.4 50.1 54.7
Net Debt 1.0 8.1 10.0 12.0 14.5 18.1
WACC 10.0% 10.0% 10.0% 10.0% 10.0% 10.0%
Net Debt/Equity 13.6% 57.8% 63.4% 66.5% 69.3% 73.2%
ROCE (2) 14.1% 4.7% 6.7% 7.5% 8.2% 8.6%
ROE 11.7% 7.5% 11.1% 12.5% 13.9% 15.0%
ROCE/WACC (x) 1.4 05 07 07 0.8 0.9
MAIL-IT: Simplified Cash Flow Statement and key ratios
€m 2016 2017E 2018E 2019E 2020E  2021E
Net Profit 0.8 1.1 1.7 2.3 2.9 3.7
+ Depreciation & Amort. 1.2 -1.5 -1.7 2.0 2.4 2.8
+/- Other 3.1 3.6 44 4.6 5.0 5.8
= Operating CF 27 32 4.4 48 5.5 6.7
- Chg in Working Capital 0.6 0.6 -0.9 0.5 0.2 0.2
- CAPEX of which 2.2 2.0 2.5 2.8 -3.0 3.2
Expansionary CPX 0 0 0 0 0 0
- Dividends/Net Equity 0.0 6.0 0.0 0.0 0.0 0.0
=FCF 0.1 6.5 1.0 15 2.3 3.3
FCF YId (M.Cp) -0.3% 1.5% 2.7% 4.1% 6.3% 9.0%
FCF YId (EV) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
FCF (3) 0.1 6.5 1.0 15 2.3 3.3
FCF Yid (M.Cp) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
FCF Yid (EV) 0.0% 0.0% 0.0% 0.0% 0.0% 0.0%
(1) calculated as EBIT/Int. expenses (2) calculated as ROCE after taxes (3) calculated ex-expansionary CAPEX
(*) Source: company data and Fidentiis estimates
This publication has been reviewed and approved by the “Committee for the Independence of the
Publications of the Research Department”. FIDENTIIS 10
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permitted by the law, have a position or otherwise be interested in any transactions or investments directly or indirectly in securities which
are the subject of this report. Fidentiis Equities and/or any other company of its group may from time to time perform services for or solicit
business from any company mentioned in this report.

As a result thereof, investors should be aware that Fidentiis Equities may have a conflict of interests. The disclosure of all relevant conflict
of interests of Fidentiis Equities is available in www.fidentiis.com/legal/conflictofinterest.asp

Fidentiis Equities has adopted internal rules of conduct, procedures and policies in order to guarantee the independence of the research
analysts and has developed and implemented a set of measures to: (i) identify the possibilities of having conflicts of interest, (ii) try to avoid
them, and, if necessary, (iii) solve them. It is possible to consult the conflicts of interest policy of Fidentiis Equities by clicking on “legal” at
www.fidentiis.com. An internal commission is responsible for reviewing and guaranteeing the independence of our opinions. There is a
“Restricted list” of equities that are being covered by our research analysts to which our reports and our daily recommendations refer to.
The Compliance Department manages the “Restricted list” and it is permanently updated and distributed to the staff.

Guide to fundamental research

Reports on companies under coverage are published periodically, to comment on results and important news flow.

A draft copy of each report may be sent to the company subject of the report for its information (without target price and/or
recommendations), but unless expressly stated in the text of the report, no changes are made before it is published nor Fidentiis Equities
has entered into any agreement with the company subject of the report with reference to this report.

In its recommendations, Fidentiis uses an “absolute” rating system, which is not related to market performance. Ratings are as follows:
BUY: 12-month valuation is at least 10% higher than the current market price.

HOLD: 12-month valuation is 0%-10% higher than the current market price.

SELL: 12-month valuation is lower than the current market price.

Current market price is the reference closing price of the day prior to the publication of the report.

Please refer to the most recently report published on this company for detailed analysis on the relevant strategy/profile, risks and basis of
valuation or methodology used to evaluate or to set a price target for the equities subject of this report, which is available at
www.fidentiis.com

The recommendation history and target price trends and the updated recommendation allocation (buy / hold /sell) is available at
www.fidentiis.com/recommendationhistory Iberia.asp
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